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CYYACHI OIIXOJU JJO ®OPMYBAHHS MAPKETUHI'OBOI CTPATETII
SAK CKJIAJJOBOI EKOHOMIYHOI'O 3POCTAHHS NIJIIMIPUEMCTBA

Anomauin

Axmyansnicms. Cyyacnuil 0i3Hec-cepedosuuje XapaKxmepusyemovcs CmpimKor yugposizayicio,
Wo 3MIHIOE NIOX00U 00 (POpMY8aHHA mMa peanizayii MApKemuHe08ux cmpamezitl 3a01s 00CACHEeHHs.
EeKOHOMIUHO20 3pOCMAHHA NIONPUEMCIMEA 8 CYUACHUX YMOBAX.

Memoro cmammi ¢ opmysanns HAYKOBO-NPUKIAOHO20 NIOTPYHMA PO3POOKU MAPKEMUH20801
cmpamezii nionpuemcmea 0Jisi 3a6e3nevueHHs 1020 eKOHOMIYHO20 3POCMAHHA 8 YMOBAX YUupposizayii
eKOHOMIKU Ma CYCNiNbCMBA, d MAKON’C 3MIH ) NOBEOIHYI CNONCUBAYIE.

Memoou oocnioxcennsn. Bukopucmano KOMHIEKC 3a2aNbHOHAYKOBUX [ CNEYIAIbHUX MemOodis,
30Kpema, abcmpakxmHo-102iuHull, aHalimudHul, eizyanizayii ma iHui.

Ompumani  pesyromamu. C@opmosaHo  Mexawizm  iMHIeMeHmayii  OMHIKAHAILHOL
MapKkemuHeo80i cmpamezii 8 OiIbHICMb NIONPUEMCMEA.

Hoeusna nonscac y gopmysanui nioxooy 00 po3poOKU OMHIKAHANbHOI MAPKeMUuH2080i
cmpameeii, AKa ONMUMANILHO NOEOHYE K MPAOUYitHi, max i HOGIMHI, YUPDPOBI MaAPKEMUH208i
IHcmpymenmu, a came Oo@nanH ma OHNAUH IHCMPYMEHMU 8 €OUHULL MeXaHizM, OpIEHMOSaHuu Ha
3PYUHICIb CRONCUBAYIE A 3POCMAHHS eKOHOMIYHOI ehekmusHocmi.

Bucnoeku. lugposizayis opmye HO8I iHCmMpymMeHmu ma MONCIUBOCMI, HAOAIOUU 3MOZY
ONMUMANbLHOI KOMOIHAYIT oghnatin ma oHAQUH THCMPYMEHMIE 3 Memoi0 MAKCUMALbHO2O 8PAXYBAHHS
MIHAUBUX NOMPed CROXCUBAUi8. Ycniwna mapkemuneosa cmpamezis 8 ymMosax yugposizayii mae oymu
KNIEHMOOPIEHMOBAHOI0  MA  OMHIKAHANLHOI, WO  CHpUsmume  eKOHOMIYHOMY  3DOCMAHHIO
RIONPUEMCMBA 8 CYUACHUX YMOBAX.

Knwuosi  cnosa:  exonomiune  3pocmanHs,  MapKemuHzo8a — cmpameeis, — Yupposi
mpancgopmayii, nionpuemcmao.
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MODERN APPROACHES TO THE FORMATION OF MARKETING
STRATEGY AS A COMPONENT OF THE ECONOMIC GROWTH
OF AN ENTERPRISE

Abstract

Relevance. The modern business environment is characterized by rapid digitalization, which
changes approaches to the formation and implementation of marketing strategies. In the digital age,
enterprises must quickly adapt to new methods, mechanisms and tools of economic growth, among
which strategizing is not the last place. Marketing strategy, as a component of the overall strategy of
economic growth of the enterprise, determines the direction of development and promotion in the
market, and digital technologies implement innovative means and opportunities for interaction with the
target audience, increasing the efficiency of marketing processes, logistics chains, accounting
processes, etc.

The introduction of digital technologies into all areas of activity - from production to marketing
- creates an environment in which enterprises must interact with consumers in real time and regardless
of distance. Therefore, the processes of attracting new channels and means of communication are
activated, namely social networks, messengers, mobile applications, websites, e-commerce platforms,
etc. At the same time, a new type of consumer is being formed, more involved in digital
communications, which leads to significant changes in consumer behavior. Thus, the relevance of the
study is determined by the need to form new approaches to building a marketing strategy as a
component of the economic growth of an enterprise in modern conditions.

The purpose of the article is to form a scientific and applied basis for developing an
enterprise's marketing strategy to ensure its economic growth in the context of digitalization of the
economy and society, as well as changes in consumer behavior.

Research methods. A complex of general scientific and special methods was used, in
particular, abstract-logical, analytical, visualization and others.

Results obtained. A mechanism for implementing an omnichannel marketing strategy in the
activities of the enterprise was formed.
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The scientific novelty in the formation of an approach to developing an omnichannel marketing
strategy, which optimally combines both traditional and new digital marketing tools, namely offline
and online tools into a single mechanism focused on consumer convenience and increased economic
efficiency.

Conclusions. Digital transformations significantly change approaches to the formation of
marketing strategies. Digitalization forms new tools and opportunities, allowing for the optimal
combination of offline and online tools in order to maximally take into account the changing needs of
consumers. A successful marketing strategy in the context of digitalization must be customer-oriented
and omnichannel, which will contribute to the economic growth of the enterprise in modern conditions.

Keywords: economic growth, marketing strategy, digital transformation, enterprise.

Beryn.  CydvacHmii  Oi3Hec-Cepe/IOBHILE  XapaKTEPU3YEThCA  CTPIMKOIO
nudpoBizalli€ro, Mo 3MIHIOE MAX0AU 10 (GopMyBaHHA Ta peaizallii MapKETHHTOBHX
cTparerid. Y uudpoBy enoxy MiANpUEMCTBA MarOTh IIBHJIKO aJalTyBaTHCS 10 HOBUX
METO/IB, MEXaHi3MIB Ta IHCTPYMEHTIB EKOHOMIYHOTO 3pOCTaHHSA, Cepel SKUX He
OCTAaHHE MicCIle 3aliMa€ CTpaTeryBaHHs. MapKeTHHTOBA CTpATETis SIK CKJIa/10Ba 3arajibHO1
CTpaTerii eKOHOMIYHOIO 3pPOCTAaHHS MIJMPUEMCTBA, BU3HAYA€ HAIMPSIMOK PO3BUTKY Ta
MIPOCYBAHHS Ha PHUHKY, a HU(POBI TEXHOJOTIi peai3yloTh 1HHOBAL[IMHI 3aco00M Ta
MOXJIMBOCTI JIJISl B3a€EMOJIIi 3 UIJIBOBOIO AyAUTOPIE0, MIABUIIEHHSA €(PEKTUBHOCTI
MapKETHHTOBUX IPOIIECIB, JOTICTHYHUX JIAHITIOT1B, 00JIIKOBHMX IPOIIECiB TOmIo [2].

[udposizaniss JOKOPIHHO 3MIHIOE Ol3HEC-CepeIoBUIE, pPOOIAYM HOro OLIbII
JUHAMIYHUM, TIPO30PUM Ta OPIEHTOBAHMM Ha CIOXKMBada. BrpoBamxeHHS HU(PpoBUX
TEXHOJIOT1H y BC1 chepu TISTLHOCTI — BiJl BAPOOHUIITBA O MAPKETHUHTY — CTBOPIOE TaKe
CEpellOBHUIIE, B SIKOMY MiJMPUEMCTBA MAIOTh B3aEMOJISITH 31 CIOXKMBAadYaMU B PEXKUMI
pealbHOr0 dYacy Ta HE3aJeXHO BiA BiAcTaHl. Binrak, akTHUBI3yIOThCS MPOIECU
3a]lydeHHs] HOBHMX KaHajiB Ta 3aco0iB KOMYHIKAIlli, a caMe COIllaJibHI Mepexi,
MECEeHKepH, MOOLIbHI JOJAaTKH, BeO-caiiTH, e-COmmerce miatdopMu TOIIO, a TaKOXK
HOBI 1HCTpyMeHTH 300py 1 anamizy iHdopmarii (Web-anamituka, Big Data, CRM-
CHUCTEMH, CUCTEMH BiJICTS)KCHHS ITOBEIIHKA KOPUCTYBAYiB TOIIIO).

OnHovyacHO (QOpPMY€ETHCS 1 HOBUM THUIl CHOXXMBaya — OUIBII MOIH(POPMOBAHUM,
BUMOTJIMBHH, 3amydeHuid o digital-koMyHikarii, mo mpu3BOAUTH IO 3HAYHUX 3MIH Y
MOBEIIHI crokuBayiB. Tak, 3HA4YHO 3pOCTa€ poOJIb CIIOXKUBYOTO JIOCBIiaY,
1H(OPMOBAHOCTI Ta €MOLIMHO-TIOBEAIHKOBUX (DAKTOPIB CIOKUBAYIB 3aBASKUA JOCTYITY
1m0 1U@POBUX CEPBICIB, J€ MOXHAa O3HAMOMHUTHUCH 3 BIATYKaMH, PEKOMEHJAIlIsIMHU,
«pO3MaKyBaHHSIM», TeCT-ApaiiBaMu Tolo. Bee e y miicyMKy NiABUILYI0 OO013HAHICTH 1
KPUTUYHICTh CIOXXKMBA4iB Ta BHMAarae BiJl MANPUEMCTB (QOpMyBaHHS HOBOI
MapKETUHTOBOI CTpaTerii, CKOHIIEHTPOBAHOI HA BpaXyBaHHS BUIIEO3HAYCHUX ACIEKTIB
Opu OJHOYACHOMY 3a0e3le4YeHHI JIBOCTOPOHHBOI KOMYHiKalii. TakuM YHHOM,
aKTyaJbHICTh JOCTIPKCHHS BU3HAYAETHCS HEOOXITHICTIO (OpMyBaHHS HOBITHIX
MIIXOMIB /10 TOOYAOBHM MapKETHHTOBOI CTpaTerii SK CKJIaJI0BOi EKOHOMIYHOTO
3pOCTaHHS MiANPUEMCTBA B CYyYaCHUX YMOBaX.
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AHaJi3 ocTaHHIX JocCaigkeHb Ta myOJikamii. AHai3 HayKOBUX JTOpOOOK 3a
TEMaTUKOIO CTPAaTEryBaHHS Ta MAPKETHMHIOBOI AISUIbHOCTI MOKa3aB HasBHICTh 3HAYHOI
KUIBKOCTI Tpanb — Bij kiacuunux (®. Kotnep) [4] 10 HOBITHIX HAYKOBHUX Ipallb, B SIKUX
JOCIIKYIOTBCSl Cy4acH1 BUJM MapKETUHTY, BUCBITIIIOIOTHCA MUTAHHS BIUIMBY Cy4acHHUX
digital-komyHikariii Ha MOBEIIHKY CIIOKHMBaya, aHAII3yIOThCSA MEXaHI3MHU Ta IHCTPYMCH-
TH ajamnTaiii IpoIeciB CTpaTeryBaHHs Ta MAapKETUHTOBUX CTpaTerid MiAMPUEMCTB JI0
Cy4yaCHHX YMOB, aHAI3y€TbCs BIUIMB €JICKTPOHHUX KOMYHIKaIliil Ta nu(poBUX cepBiciB
Ha opMyBaHHS MapKETHHIOBUX cTpareriii Tomo [1; 3; 5].

Aje cyyacHI BUMOTHU CIIOKHMBAuiB Ta TOCTIHHI 3MIHM IU(PPOBUX 1HCTPYMEHTIB
BHMAaraloTh OHOBJICHHSI HAyKOBHUX MiJIXOJIB /10 (POpMyBaHHS MapKETUHTOBOI CTpatertii,
gka 6 Oyna chpsMOBaHa Ha €KOHOMIYHE 3pPOCTaHHS caMe B CyYaCHUX yMOBax Iud-
pOBI3allii EKOHOMIKH Ta CYCIUIbCTBA.

Mera crarrti. ®opmMyBaHHS HayKOBO-TIPUKJIAJHOTO MIAIPYHTS pO3pOOKH MapKe-
TUHTOBO1 CTpaTerii MiANPUEMCTBA AJIsi 3a0€3MeUeHHs] HOr0 €KOHOMIYHOI'O 3pOCTAHHS B
yMoBax IM(poBizallii eKOHOMIKH Ta CYCHIJIbCTBA, a TaKOX 3MiH Yy TOBEIIHII CIOXH-
BayiB.

Buxiaan ocHoBHoro marepiajay gocaimxennsi. Iludposizaiis Hamana
MIIIPUEMCTBAM TOTYXH1 3ac00M (YHKI[IOHYBaHHS Ta B3a€MOJii 31 criokuBayamu. Tak,
Benuki gani (Big Data) ta aHamiTH4HI 1HCTPYMEHTHM JO3BOJISIOTH aHaII3yBaTu
MPIOPUTETU CIOXKMBAYIB, CErMEHTYBAaTH ayAHMTOPII0 3a YHUCIEHHUMHU KPUTEPISIMHU,
MPOTHO3YBAaTU TEHJACHII MOMUTYy Ta Horo 3MiHW [6-8]. Ili Ta iHII IHCTPYMEHTH
COPUSIOTH 3POCTAHHIO THYYKOCTI Ta TOYHOCTI B MPUMHSTTI MApKETUHTOBHX PIIICHb
3118 IHTErpallii iX y cTparterii 3a1s1 MiABUIIEHHS €KOHOMIYHO1 €(DEKTUBHOCTI.

Binrak, mpoiec crparteryBaHHsS B CyYacCHHX YMOBax BH3HAa€ 3HAYHUX 3MiH,
MOB’SI3aHUX 3 HU3KOI UYWHHHUKIB, Cepejl KX HE OCTaHHE MiCIe 3aiiMaroTh IUGPOBI
TpaHchopmarlii He JIUIe MAIPUEMHHIIBKOT Ta YIIPABIiHCHKOI IISJIBHOCTI, @ T CBIZJOMOCTI
CIIO’KMBaviB, iX MOTpe® Ta BUMOT CTOCOBHO SIK CaMOI'0 TOBapy, TaK 1 CEPBICHOTO
0o0CITyroByBaHHS, METOJIB MPOCYBaHHS Ta MPOJAXKIB, 1HBAPIAHTHOCTI CILJIATH TOIIIO.
Came TOMy MIANMPUEMCTBA, SIKI MPAILIOIOTh B KOHKYPEHTHOMY CEpEIOBHIII, MalOTh
dbopMyBaTH BIaCHY MapKETMHIOBY CTpaTerii 3 Orjsjy Ha HHU3KY HOBITHIX 3aIlUTIB
CIHOKMBALLKOT'O CEPEIOBUILIA.

BuznauumMo OCHOBHI OCOOJIMBOCTI, MOB’si3aH1 3 UU(POBUMHU TpaHCHOpMALISIMHU,
[0 Ha CHOTOAHI 3204YHOI0 MIPOIO BIIMBAIOTH HA MOTPEOU Ta MOBEAIHKY CIIOXKUBAYIB, 1,
SK HACJ1I0K, MalOTh BU3HAYATH NIPIOPUTETH MAPKETUHTOBOI CTpaTerti.

1. IudpoBa HepiBHICT (HEPIBHOMIPDHE PO3BHHEHHS Cy4YacHUX UU(POBUX
CEpBICIB) MK MICTOM Ta CEJIOM, MK PI3HUMHU NpOLIapKaMy HACEJIeHHS Ta BIKOBUMH
rpynaMy 3Ha4HO BIUTMBA€E Ha MPOCYBAHHs TOPTriBil Ha U(POBUX MaiinaHunkax. Biarak,
MIAIPUEMCTBA MArOTh JUBEPCU(]PIKYBaTH MapPKETUHTOBY CTPATETiI0 3 BpaxyBaHHIM
piBHs reorpadivyHOl Ta TEXHIYHOI 3a0€3MEeUEHOCTI CTOKUBUMX CETMEHTIB ITUGPOBUMHU
cepBicamMu. OJTHOYACHO CJI1J] BpaxOBYBaTH 1 pIBeHb ITU(POBOT KOMIIETEHIIIi CIIO’KUBAYIiB,
oOuparouu JJis Pi3HUX CErMEHTIB Pi3HI MAPKETHHTOBI IHCTPYMEHTH.
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2. Ki6ep310unHHICTb, sIKa 3pOCTa€ MPOIMOPIIIHHO MOSB1 HOBUX IU(PPOBUX CEPBICIB
Ta TpoaykTiB. [IposBu KiOEP3TOYMHHOCTI JOBOJI PI3HOMAHITHI Ta BIUIMBAaIOTh Ha
CIIOKMBUYMN TIOMUT HETaTMBHO, OCKUIBKU IIaXpalchKi Al 3 TpaH3aKI[IIMH, HasBHICTb
¢bimumHry, (EMKOBUX OH-JalH Mara3uHiB, KPaJAlKKU JTaHMX Ta KIIE€HTCHKUX 0a3, 1HIII
IPOSIBA 3HAYHO CKOPOYYIOTH JIOBIPY J0 MIAMPUEMCTB Ta TOPTiBEIbHUX cepBiciB. Tomy
MapKETHHTOBa CTpaTerisi Mae o0paTh B SIKOCTI OJHOTO 3 MPIOPHUTETIB (POPMYBaHHS
JIOBIpY Ta BIIEBHEHOCTI 3 OJIHOYACHUM B)KMBAHHSM OINEPATUBHUX 3aXOIB MIOJ0 3aXUCTY
CTHIOKMBAYIB BiJ KiOep IIaxpais.

3. IlponoHrarisi BiKy comLiadbHOI Ta TPYJIOBOi AKTUBHOCTI TPOMAJSH 3aBJISKH
nupoBuM cepBicaM. HacborogHi meBHUI MPOIIAPOK JIITHHOTO HACENEHHS 3HAYHUM
YHOM 3MIHMB COLIaJbHI MPIOPUTETH Ta OaxaroTh MIATPUMYBATH AKTHBHHM CIOCIO
KUTTS (K B MEpexKi, Tak 1 y Gi3uuHOMY MpocTopi). ToMy MapKeTHHTOBa CTpATETisd Mae
BpaxOBYBaTH IIl 3MIHH, yJAalO4YUCh J10 audepeHIiaii Sk MpoayKTOBOI JIHIWKH, TakK 1
pEKJIAaMHUX 3BEpHEHb, (HOPMYIOUM CIEliabHI MPOMO3UIi JUIsl JITHIX CHOXKHUBAaiB 3
BpaxyBaHHSIM iX 0COOJIMBOCTEH, THTEPECIB Ta MOTPED.

4. Tloganpiia 1HTENEKTyadi3alliss caMoi Tpaii Ta pUHKY mpaii. MOXIHUBICTh
OTPUMAaHHS CIOXKMBAaYyaMU JOXOMIB BiJI BUKOPHUCTAHHS Ta TMEPMAHEHTHOT'O PO3BUTKY
BJIACHUX IM(GPOBUX KOMIIETEHIIIT TPU3BOAUTH J0 3pOCTaHHS MOMUTY HAa HEMaTepiaibHi
aKTHBH, HaBYAJIbHI CEPBICH TOILO. MapKEeTUHIOBA CTpaTerisl Mae BiAOMBATH L1 TPEHAM,
(dbopMyrOUH y CHOKHBadiB PO3YyMIHHS TOTO, SKAUM YHHOM TOBAapH YW MOCIYTH MOXYTh
CHPUATH iX 1HTENEKTyaIbHOMY pO3BUTKY. OTHOYACHO JOLIFHO aKTHBI3YBAaTH PO3BUTOK
KPUIITOBAJIIOTHUX TUIATI)KHUX CEPBICIB.

5. 3MiHa TICMXOJIOTIYHOTO CHPUHUHATTA NPOAYKTIB Ta mnociayr. Ludposi
TpaHcdopmallii Ta JUCTaHUIAHA Tpaus MOAEKYAW TMPU3BOJIUTH A0 MOTIPUICHHS
COIAJIbHOI B3a€MOJIiI Ta KOMYHIKaIlIMHUX HAaBUYOK, CKOPOUEHHIO CIIEKTpa eMOIlid Ta
BpaxkeHb. TOMy CHOKMBaui MOACKYAM ITyKalOTh HE JIUIIE TOBap, a 1 eMolii, sAKi 1ei
TOBap BUKJIMKAE. 33711 3a/I0BOJICHHS] TAaKMX CIIOKMBa4yiB MapKETHHTOBA CTpATErisi Mae
CIUpaTHCs Ha IHCTPYMEHTH HEHUPOMApKETHUHTY, IO CHPHUITUME SK 3aJ0BOJICHHIO
CIIO’KMBAYiB, TaK 1 3pOCTAHHIO OOCATIB CIIOKUBAHHS.

6. 3poCTaHHsI €KOJIOT1YHOI CBIJOMOCTI TPOMAJSiH MAa€ TaKoK OyTH BpaxoBaHa Y
MapKETUHTOBIM CTpaTerii 4yepe3 BIAMOBIAHI 3aX0AM (€KO-Tapa, MPOCYBAHHS KyJIbTYpPHU
COPTYBaHHS CMITT$, 3aCTOCYBaHHS 3€JICHUX CHEPTOKEPEI TOIIIO).

[i Ta iHIII OCOOJMBOCTI, SIKI MPUTAMaHHI Cy4aCHOMY COLIaJIbHO-€KOHOMIYHOMY
CepeloBHINly B TMepioa MHUPPOBUX TpaHchOpMaIliid, MPSIMO HYH OIMOCEPETKOBAHO
BIUTMBAIOTh K Ha pE3yJbTaTUBHICTH CaMOi MAapKETHHIOBOi cCTparerii, Tak i
e(EeKTUBHICTD MIIMTPUEMCTBA B IIJIOMY.

Ha nam normnsza, uudgposi Tpancopmallli BUMararoTb HOBUX pillieHb PO30y10BU
MapKEeTUHTOBOI CTparterii, cepesl SKUX OIIIBLHO 3alydaTd IHCTPYMEHTIB Cy4acHOI
MICUXOJIOTii, a caMe HEHpPOMapKEeTUHT, eMOIIWHUA  OpEeHIUHT, TEXHOJOTIi
JIOMIOBHEHO1/BipTyanbHOI peanbHOCcTi (AR/VR), reiimidikariist ta i [9]. Koxken i3 mux
IHCTPYMEHTIB HAJa€ HOBI MOXJIMBOCTI JUIsl 3aJly4€HHsI CIOKMBaviB (Yepe3 BIUIMB Ha
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E€MOIlIMHI Ta KOTHITHBHI MEXaHI3MH), IO TO3WTUBHO BIUIMBA€ HAa EKOHOMIYHY
edeKkTUBHICTh. PO3riIsIHEMO 1X JTOKJIa IHIIIIE.

1. HelipomapkeTuHr 0a3yeTbcsi Ha 3aCTOCYBaHHI 3HaHb HEWPOHAYKH IS
MiIBUINCHHS e(QEeKTUBHOCTI TMpocyBaHHA. [ligmpumemMcTBa MarwTh BHU3HA4YaTH, SKI
CTUMYJIM BUKJIUKAIOTh aKTUBAIIIO [IEHTPIB 3aJ10BOJICHHSI MO3KY, 1 BUKOPUCTOBYBATH 1110
iHpopMallilo mpo QopMyBaHHS AM3AMHY CEpelOBUINA, 3BYKOBOTO Ta HIOXOBOIO
CYNpOBOAY Yepe3 iIHCTPYMEHTH JOMOBHEHO1 peaabHOCTi. Tak, HampuKIitam, KacToMi3allis
TOBapy BUKIWKAE TMEPEIYyTTsS HAropogd Ta YHIKAJIbHOCTI, IO TMPU3BOAUTH JI0
BUIIJICHHS AodamiHy Ie A0 3MIWCHEHHS TMOKYIKH Ta CIPHUSE MiABUIIECHHIO OOCSTIB
npofaxis. Duen-po3npogaki CTBOPIOIOTH BIAUYTTS HOBU3HHM 1 TEPMIHOBOCTI, IIIO
MiJCUIIIOE IMITYJIbCUBHICTh pIllIEHb Ta, BIJAMOBIAHO, MOKYMOK. BiamoBigHa My3uka Ta
3amaxu, 0coOJMBO B MPOAYKTOBUX YU MapPyMepHUX MarazuHax, 30y/Kye perenTopH,
Ta, BIMIOBITHO, BUKJIa/1a€ Oa)kKaHHs 3J1HCHUTH TOKYTIKY.

Takum 4yuHOM, JAM3aliH, KOJBOPH, AapoMaTd, MYy3HKa, BIUIMBAIOYHM Ha
MIJCBIIOMICTh, (opMye epeKTH «EKOHOMIKUA JodamiHy», a came OakaHy peakiliio
CIOKMBAa4a Ha MPOAYKT — BUHMKHEHHS MIACBIIOMOro Oa)kKaHHS 3MIMCHUTH TMOKYIKY.
ToMmy miANMpPUEMCTB Ma€ BU3HAYUTH, 110 CaM€ € TPUTEPOM I KOXKHOTO CETMEHTY
CIIO’KMBAYiB Ta IMIUIEMEHTYBATH iX Y MAPKETUHT OBl MEXaH13MH.

2. EmMouiitHuii OpeHIUHT BUXOJIUTh 33 PAMKH PAlllOHAJIbHUX apTYMEHTIB 1 IparHe
chopMyBaTH €MOIIIHUN 3B’SI30K MIXK OpEHJOM 1 CIOXKMBadeM. [nes mosisrae B Tomy,
00 OpeHJl BUKJIMKAB y JIOJEH KOHKPETHI MOYYTTA — JOBIPY, 3aXOIUIEHHS, BIAUYTTS
MPUHANEKHOCTI Toulo. EMoliiiiHa NpuB’A3aHICTh CHOXKKMBAada CYTTEBO MIABUIILYE
JIOBFOCTPOKOBY JIOSTbHICTh. CHOXKHMBayl 3 CHUJIBHUM EMOIIMHUM 3B’S3KOM CXUJIbHI
npobavatu OpeHay JpiOHI MpOMaxXu, MEHIIIE 3BEPTAIOTh yBary Ha IiHy 1 HaBITh IUIATUTH
Ounbiie abo yekaTu. GOpMyBaHHS TAaKOTO 3B’SI3KYy BIIOYBAE€THCS Yepe3 CTOPITETIHT Ta
IIHHOCTI OpeHay: KOMIIaHii TPaHCIIOITh IcTopli Ta oOpa3u, IO pPE30HYIOTh 13
camoiieHTH(}IKAIEr0 ayauTopii, (opMyrOUM MaTepHH COIIAIbHUX MPHUB’I3aHOCTEH.
bpenn daktuuHO 1HTETpY€EThCS B 00pa3 >KUTTSA CHOKHMBA4a, CTAIOYU «YACTUHOIO HOTO
0COOMCTOCTI».

3. JlomoBHeHa Ta BipTryanbHa peanbHICTh (AR/VR) n03Bossit0Th mignpreMcTBamM
3aCTOCOBYBaTH IMEPCUBHHH J0CBiA. AR-TeXHOJOTIT T03BOJISIOTH HaKIJIaJaTH IM(pPOBI
€JIEeMEHTH Ha pealibHUM CBIT (HANpUKIAJ, Yepe3 KaMepy cMapT(doHa CHOKHMBA4 MOXE
HaKJIacTU MeOJIl Ha BJIACHUM 1HTEp’€pl a0 KOCMETHUKY YM KOJIpP BOJOCCS Ha BJacHe
o6smyus). VR 3aHyproe KOpUCTyBaya y MOBHICTIO IITYYHE CEPEIOBUINE — BIpTyaTbHUM
marazuH. Lli TexHosoTrii CyTT€BO 30aradyloTb €MOLIMHE CHPUHUHATTA MPOAYKTY,
OCKITbKH  (pOopMyIOTh e(deKT mnpucyTHocTi 1 B3aemoaii. Takum uymHom AR/VR
IHCTPYMEHTH  JIO3BOJISIIOTH  30UIbLIYBAaTH  OOCAT TpOJaxiB dYepe3 (OpMyBaHHS
EMOIIIHOTO JO0CBIA HAa MU(POBHX MIaTdopmMax, OAHOYACHO YHHUKAIOUW TOBEPHEHHS
TOBapYy, 10 HE 33/I0BOJILHUB (SIK 11€ TTOJACKYIU TPAIUTSIETHCS B OH-JIAH 3aMOBJICHHSIX ).

4. T'eiimidikarlisi € TaK0X Cy4acHUM ITU(POBUM 1HCTPYMEHTOM, SIKHI CITPOMOKHE
MIJBUIIUTH €KOHOMIYHY €(EeKTHUBHICTh. 3aBISKH 3aCTOCYBaHHIO €JIEMEHTIB Tpu
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(HapaxyBaHHs OaiB, 3pOCTaHHS PiBHIB, HATOPOJM TOIIO) B HEIrPOBOMY KOHTEKCTI — Ha
calitax, y JoJaTkax, Mporpamax JIOSJIbHOCTI — BIJOYBA€ThCS 3aydeHHS HOBHUX Ta
aKTHUBI3AIlld TMOCTIHHUX crnokuBadviB. [lcuxosoriuHo reimidikaliis anentoe 10 6a30BUX
IpaiiBepiB TMOBEIIHKHU: TParHeHHs JOCATHEHb, KOJEKI[IOHYBAaHHS, COLIaJbHOTO
BU3HAHHS, KOHKYpPEHTHOTO Iyxy. B VYkpaiHi Bce Ouibllie KOMITaHI BIPOBAIKYIOTh
IrpOBl MEXaHIKM I HaBiTh PYTHHHUX MPOJaXiB (HAMpHKIal, (PiHAHCOBI yCTaHOBU
3aImyCKaloTh 3aCTOCYHKH 3 (piHAaHCOBUMHU KBecTamHu). [ erimidikariss Takox mMoxke OyTu
KOPUCHOIO 17 ()OPMYBaHHSI €KOJIOTIYHO-CBIZJOMOI TOBEAIHKHA (COPTYBaHHS CMITTS Y
MarasuHax, BUKOPHCTAHHS O0araTOpa3oBHX UYMW TNEPCOHAIBHUX YaIllOK y KaB’ IpHSIX
TOIIIO).

5. FOMO (fear of missing out) — ¢bopmyBaHHS y CriOKHMBadya BiA4yTTs TPHBOTH,
0 XTOCh IHIIUKA OTPUMYE YHIKAJIBHHUMA JOCBiZ a00 BUTOJIY, SKa MPOXOAUTH IOB3
moaunu. Lle miamroBxye poOUTH MOKYNKY «MOKKA He mi3HOo». L{udposi kaHanmu 3HA4HO
MOCWIIOIOTh IIeH eeKT uepe3 axioTaK B COLIAIBHUX Mepexkax Ta iHmmx 3MI,
dbopmyroun 00pa3 «IACIUBUX KOPHCTYBauiB» 3 HOBHUMH IMPOJYKTaMU 4Ye€pe3 BIJTYKH,
CTOPIC, «PO3IMAKOBKM», JIMITOBaHI Koyekii Tomo. FOMO craB vacTiiie npoBasITUCS
3aBASKUA caMe HU(PPOBUM TEXHOJIOTISIM Ta IOCTYIMHOCTI TAKOTO KOHTEHTY B COIIMEPEKaX.

6. JlobamiHOBI METIi — MOHATTS, 11O ONMUCYE LMK MOCTIHHOTO MOITYKY MO3KOM
10(aMiHOBOIO «IMIJKPIMIIEHHS». B 1udpoBOMy MAapKETHHry L€ NpOSBISETHCA SK
MIEpPMAHEHTHE CKPOJICHHSI CTPIYKH, OUYIKYBaHHs JailkiB. Lle cnpusie 3pocTaHHIO 00CSTIB
OpoAaXy 4depe3 IMOEIHAHHS PO3BAXAIBHOTO BIACO 3 KHOMKAMH «KYIUTH», KOJIH
CIO’KHMBAY, 3HAXOJYUCh Y MIITHECEHOMY CTaHI BiJ I[IKaBOrO KOHTEHTY, OUIbIII JIOSIIbHUI
710 TIOKYTIOK, B TOMY YacCTi, CIOHTaHHHUX.

be3ymMOBHO, HaBeneHI Cy4yacHl 1HCTPYMEHTH MarOTh NEpeBard Ta HEIOJNIKH, SIKi
MPOAHAJII30BAHO Ta y3araJlbHEHO y Ta0muI 1.

Tabmums 1
IlepeBaru Ta HeHOJIKH CYy4aCHUX MAPKETHHIOBHX pPillieHb
IIpakTuka IlepeBaru Henomniku
[TepconanizoBani ®opMyrOThCS Ha OCHOBI MoxuBuit 36ip 1aHux 6e3 3roju
pexomMeHaanii yno100aHb KOpUCTyBaya; OMIis KOpHUCTyBa4a
BIIMOBH BiJ] TPEKIHTY
Curaanu TepMiHOBOCTI YecHi 0OMeKeHHS Jacy, @ikTHBHA TEPMIHOBICTh, KHECKIHUCHHI»
peasibHUN AePIIUT TOBapy TalMiHTH
["eiimiikaris 3a0xoueHHs yJacTi 0e3 3arsaryrodi «3011blIyBadi» 0e3 peanbHOT
OMAaHJIUBUX OOIISTHOK HaropoJ KOPHCTI JUIsl KJIIEHTA
FoMO Hosi moxnuBocTi mpocyBaHHs | 30UIbLICHHS KUIBKOCTI HE3a/I0BOJIEHUX
TOBApIB Ta 3apOOITKY CHOXHBaYiB
JlodhaminoBi meTi IlepmaHeHTHE 3pOCTaHHS [TpuxoBaHa pekinamMa, BBEIEHHS
MIPOTaXiB ayauTopii B OMaHy

,becepeﬂo: y3azcallbHEHO asmopamu
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3acTocyBaHHs BUIICHABECHUX 1HCTPYMEHTIB HaJa€e 3MOry c(hOpMyBaTH BOPOHKHU
npoJaxiB, MOOYJAOBaHMX Ha €MOIIWHUX TpUrepax, IO TaKOXK CHpHsie (POpMYBaHHIO
NEeTJI JIOSUTbHOCTI, B SIKIM CMOXKMBAau MOCTIMHO MOBEPTAETHCS 32 HOBUMHU BPKECHHIMH 1
TOBapamu.

Orxe, mudpoBa TpaHchopmallss MpUHECHA SK HOBI MOMXIUBOCTI, TaK 1
BiMOBIAANBHICTh. CydacHHMII MapKEeTHHT MOKE€ BHUKOPHCTOBYBAaTH CydYacHI, B TOMY
9UCITi, MU(PPOBI, IHCTPYMEHTH TIUOOKOTO BIUIMBY Ha TICUXOJIOTIIO CIIOKUBAYa, ajie YCIix
CTpaTerii 3ajJeXWUTh BiJ TOrO, HACKUJIBKM III 1HCTPYMEHTH 3aCTOCOBaHI B i1HTepecax
CrokuBava. ETWUHWN, €MOIIMHO YyTJIMBHN MapKEeTHHT B yMmMoBax HudpoBi3alii cTae
3aMopyKoI0 He JIUIIIE MPOJaXKiB, a i MO3UTUBHOI penmyTalii OpeHa1y y CBIIOMOCTI HOBOTO
1M(POBOT0 MOKOJIIHHS CIIOKUBAYIB.

3anns hopMyBaHHS MapKETHHTOBOI CTpaTerii, sika ONTHUMAJIbHO MOEAHYyBalla K
TpaAMIIiiiHI, TaK 1 HOBITHI, TU(POBI MAPKETUHTOBI 1HCTPYMEHTH, IOIIILHO yJAaBaTHCS
JI0 OMHIKaHAJIBHOI cTpaTerii, sika 00’eHae oduiaiiH Ta OHJIAWH 1HCTPYMEHTH B €IMHHIM
MEXaHI3M, OpPIEHTOBAaHW Ha 3PY4YHICTb CIIOXKUBAa4yiB Ta 3POCTAHHA EKOHOMIYHOI
e(hEeKTUBHOCTI.

®dinocodis OMHIKAHAIBHOI CTpaTerii MoJArae B TOMY, IO KOHTakT 3i
CIOKMBA4YaMH Mae€ BiOyBaTUCS Ha BCIX KOHTAKTHUX IUIONIAX Y Mara3uHi, Ha CailTi, y
conmepexi, y 3MI, momroBux po3cuikax, (pyaepax, yrnakoBKax TOBapy Towo. Takum
YMHOM OHIKaHAJIBHICTh 3a0e3neuye MynbTie(eKT, TOOTO CHoKMBad, NepeOyBarouu y
PI3HMX CEpEelOBHINAX, OTPUMYE Yy3arajJbHEHUH JOCBIA Ta TMOBIIOMJIEHHS, IO
MIICWIIOIOTh OJHE OJHOTO Ha PI3HUX HOCIAX. B pe3ynbpTaTi  MOiABUILYETHCA
BITI3HABAHICTH MIAMPUEMCTBA Ta (POpMyeThCS 3B’ SI30K OHIIalH-H0-0pmaitH (020), TobTo
IHTEPHET-B3a€MO/1Sl IPUBOJIUTH CIIOKHMBAYa 10 (P13MYHOT TOKYTIKH.

YacTHOIO OMHIKaHAJIBHOI CTpaTerii € 1 0OCIyroByBaHHsS KJIIEHTIB uepe3 pi3Hi
ka"aiu (Omnichannel Customer Service). SIKIo croxuBay HaNMuIe HETATUBHUI BIATYK
y Facebook mpo skicTe TOBapy — BIH Ma€ Ha Ty X came IIaThopMy OTpUMATH
BIJIMOBI/Ib. Y pasi 3B€pHEHHS Ha «rapsdy JIIHII0» CMOKHWBAa4 MAa€ OTPUMATH PO3’ICHEHHS
Ta MeBHy npono3uiiito. Takuit miaxin popmye HOBY (inocodiss poOOTH 31 CIIOKUBAYEM,
sgKa BHUMAarae BHYTPIIIHIX 3MIH Ha MIANPUEMCTBI Ta MOTO0 MapKETHMHIOBOI CTpatertii,
HaBUaHHS TIEPCOHAIY HOBUM KOMYHIKAI[IHHUM Ta HU(POBUM HaBUYKaM, PO3BUTKY
€MOIIIITHOrO THTEJNEKTY MPaIiBHUKIB TOIMIO.

ExoHomiuyHa eQeKkTUBHICT, MoOAMUPIKaLIsIX MapKEeTHUHIOBOI cCTparterii y OIik
OMHIKaHaJILHOCTI OyJe BiIOMBAaTHCS uepe3 IMIJBUILECHHS MOKAa3HUKIB customer
satisfaction (3amoBoieHOCTI KJII€HTIB), customer loyalty (JosuibHOCTI CHOKMBauiB) Ta
KPI (x1t0490Bi MOKa3HUKH €(PEKTUBHOCTI), O SKUX BIJIHECEMO: BII3HABAHICTh OpEHIY
(unaided awareness), nosuibHICTE Openay (NPS), oxomneHHs tuppoBUX KaHAJIB
(aymuTopist commepex), piBeHb 3amydeHocTi (ER B comMepexax), koedirieHT
MOBTOPHUX TIOKYTIOK, 1HAEKC 3amoBosieHocT! kiieHTiB (CSI), wactka digital-kanamiB y
MapKEeTUHT-MIKCI.
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BucHoBKM Ta mnepcneKTHBHM TNOAAJBIIMX AocdifkeHb. [{udporizaris
KapJMHAJIBHO 3MIHIOE TIAXOIW 10 MapKETHHTOBUX cTpaterid. IlpoBemenuii anamis
CBIJIUUTD, 1110 PO3BUTOK ITU(PPOBUX TEXHOJOT1H (OHIAMH-TUIATGOPMH, COIliaIbHI MEPEXKI,
aHaJiTUKa JaHUX TOIIO) (opMye HOBI BHUMOTHM JO MIANPUEMCTB, JI€ KJIACHYHI
MapKETHHTOBI MOJIEJIi MarTh JOMOBHIOBATUCS HHU(PPOBUMHU IHCTPYMEHTAMH 3 METOIO
BIJIMTOBITHOCTI HOBUM TOBEIIHKOBUM Ta €MOIIHO-TICHXOJIOTIYHIM XapaKTEPUCTUKAMHU
CHOXKMBAYiB. YCIIIHA MapKETHHIOBAa CTparerisi B IUGPOBY €moxy MOBHHHA OyTH
KJIIEHTOOPIEHTOBAHOI0 Ta OMHIKAHAJIBHOIO, XapaKTepU3yBaTHCS OE3MEPEepPBHICTIO Ta
THYYKOIO aJalTUBHICTIO JIO 3MIH SK IHU(QPOBOTO KOHTEHTY, TaK 1 E€MOIIMHOTrO CTaH
[ITLOBOT  ayauTopii. 3amyis JOCSATHEHHS EKOHOMIYHOTO 3POCTaHHS MAapKETHHTOBA
CTpaTerisi Ma€ CIUPATUCS Ha MEPCOHANI30BaHUM, IHTEPAKTUBHUN Ta €MOIINHUI BIUIUB,
mo chopmye CTiiiKi KOHKYpPEHTHI TepeBaru sl MiANPUEMCTBA Ta CIPHUSTUME HOTo
YCHIXy Ha PUHKY HaBITh y CKJIQJHUX YMOBaX CbOTOJICHHSI.

VY nojganpmMx MOCHIIKEHHSIX IUTAHYETHCS YJIOCKOHAIUTH HAyKOBO-METOJIUYHI
OCHOBH aHaJIi3y 3MiH Yy MOBEIIHII CIOKHUBA4iB, M0 BHUKAIOTH K HACIIIOK IU(POBUX
TpaHchopmalliii Ha eMOIIHHUN cTaH Ta MoTpeOu. Lle 103BoaUTH MOrMMOUTH PO3YMIHHS
PE3yIbTATUBHOCTI BIPOBAKEHHS OMHIKAaHAJIBHOI MApKETHMHTOBOI CTpaTerii Ha
€KOHOMIYHY PE3YJIbTATUBHICTh JISUILHOCTI MiIMPUEMCTBA.
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